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The product: 
1.  MM Wellness provides health and wellness coaching for 

individuals and groups..  Users have a varying age 32 - 66 
who need, or want to make a lifestyle change to improve 
their overall well being.  The goal of MM Wellness is to 
empower users to make changes in their lives.

Project overview

Project duration:
1. January 10, 2023 - February 22, 2023



The problem: 
Health and Wellness Websites tend to cater to 
individuals that identify as caucasian hetero sexual 
women.  Many of these websites  place disproportionate 
value on the aesthetics of nutritional foods, and body 
image, which leads to confused messaging.

Project overview

The goal: 
Design a website that functions on different screen 
sizes, that empowers users from different backgrounds 
to book a discovery appointment with the health and 
wellness coach.



My role: 
Lead UX Design, UX Researcher,

Project overview

Responsibilities:
List the responsibilities you had throughout 

the project - e.g., user research, wireframing, 

prototyping, etc.

Credit:   Streamline Plugin - Illustrations

      Photography sourced from MM Wellness



Understanding
the user

● User research

● Personas

● Problem statements

● User journey maps



User research: summary

I performed a competitive audit which led me to discover that websites providing health coaching 
and mental wellness, had a generic feel to them.  After conducting interviews, I gained insight that 
these websites can frustrate users by not being cost transparent.  Additionally, users 
communicated that they wanted to feel comfortable knowing that they will be accepted for who 
and what they are as people.



User research: pain points

Hidden Costs

Users get frustrated 
when they do not know 
how much a coaching 

service will cost.  

Unrelated Content

Users found that too 
much stuff that has 
nothing to do with 

health coaching was 
annoying.

Not Authentic Feeling

Users could identify if a 
coaching website felt 

disingenuous.

Non Inclusive

Not all users identify 
with gender stereotypes 
that are represented on 

many websites.
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Persona: Morgan

Problem statement:
Morgan, is an online YouTube 
influencer for the LGBTQA+ 
community,  who needs to feel 
comfortable working with a health 
coach, because they are struggling 
with maintaining fitness and nutrition 
goals.



Persona: Rebecca

Problem statement:
Rebecca, is a business owner and 
mother of 2, who needs to quickly 
book an appointment with a 
health coach because she was just 
diagnosed with an autoimmune 
disease that requires a lifestyle 
change.



User journey map

Both user personas have a common 

goal, yet different paths to reaching that 

goal.  Morgan has landed on this health 

coaching website through word of mouth, 

while Rebecca is conducting a search on 

the internet.  These users share uneasy 

and anxious feelings, and have had 

frustrations with user flows on other 

coaching websites.



● Sitemap

● Paper wireframes

● Digital wireframes

● Low-fidelity prototype

● Usability studies

Starting
the design



Sitemap

This sitemap shows the 
home page at the top of the 
website hierarchy, and then 
flows down to pages with 
relevant information to the 
coaching service.  It then 
outlines the direct path that the 
user would take to book an 
appointment on this website.



Paper wireframes 

Paper wireframes were sketched 

out with the thought in mind to keep the 

layouts simple, and with access to book 

an appointment from every page.  The Z 

layout was decided on because it felt like 

a natural gaze pattern that the user could 

follow to choose which action to take.  

Red markings were used to show content 

groupings and features that would be 

used further in the design process

Final Layout Choice



Paper wireframe 
screen size variation(s) 

There is a high probability that 
users will access this website on a 
mobile device, so an iPhone and iPad 
layout were sketched out to ensure 
the website maintains it’s core 
usability.  The iPhone layout will be 
fully mocked up in addition to the 
desktop view.   



Digital wireframes 
This is the website’s Home Page, 
it has 2 places where the user 
can quickly start the flow of 
booking an appointment 
without getting lost in a 
cluttered layout. 

Appointment button 
located in the top right of 
the Navigation bar.

Button labeled “BOOK” is 
located in the next 
content grouping below 
the headlining content.



Digital wireframes 
The appointment page has a 
large area to encourage booking 
an appointment.  It also has a 
section on pricing and plans that 
appear above the fold so users 
can quickly see that there is 
information available regarding 
costs associated with the 
service. 

Clear area to begin the flow 
of booking an appointment.

Dedicated boxed 
areas that will clearly 
display prices



Digital wireframes 
Maintaining a simple 

layout was important on the 
mobile screen.  Consideration 
was given to how images would 
resize and how placement of 
buttons would be important to 
keep the experience consistent 
and easy for the user.



Low-fidelity prototype
The low-fidelity prototype has all 

screens of the website connected so 
that the user can enter the 
appointment booking flow from 
anywhere on the website.   Some visual 
cues for progress in the appointment 
booking flow were recommended and 
will be implemented later in the design 
process.  Additionally, the ability for 
users to move backwards in the 
booking flow will be added to the 
booking flow.

View the desktop webview prototype here.

https://xd.adobe.com/view/f2d50c31-9790-490f-95ac-8ca73bf90719-a786/


Low-fidelity prototype
This is the same webflow as the 

previous slide, but applied to the 
mobile screen size view.

View the mobile screen size  prototype here.

https://xd.adobe.com/view/10b17b35-04e2-45cf-a456-4eca120dbf08-45e2/?fullscreen


Takeaways

Impact: 
Insert one to two sentences summarizing 

the impact of your designs. In the real world, 

you’d include data like number of downloads 

or sign ups, but since this is a course project, 

you can include a positive quote from a peer 

or study participant.

What I learned:
Insert a few sentences summarizing what you 

learned throughout the project.



Usability study: parameters

Study type:
Moderated

Location:
Olympia WA and Remotely

Participants:
5 participants

Length:
15 minutes



Usability study: findings
Three improvements were identified while conducting the usability study.  These were 
identified a P1 issues because none of them prevented users from completing the 
assigned tasks, however by making these changes, it will reduce potential frustrations.

A visual cue for progress was 
needed to indicate where the 

user was within the 
appointment booking flow.

Progress Cue Previous Screen Return to Start Point

Users needed to be able to 
move to the previous spot 

within the appointment 
booking flow.

A home button is needed on 
the confirmation screen of the 

booking flow.
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● Mockups

● High-fidelity prototype

● Accessibility

Refining
the design

Brand Orange
#FFA05A
Brand Purple
#5E5AFF
Brand Teal
#5AFFE1
Body Copy Contrast
#181740
Background
#FFF6F0



Mockups
While in the appointment booking flow, users would were unsure of how many steps were involved to complete the task of 

booking an appointment.  To address this insight, a series of 6 light colored dashes that change color with each step, were 

added to the bottom of the scheduling box.

Mockup 1 before

Before usability study After usability study



Mockups
Users want a away to go to the previous screen to make changes to appointment information if a mistake happens or 

preference change is needed to be made.

Mockup 2 before Mockup 2 after

Before usability study After usability study



Mockups
So that users can return to the starting point of the booking flow, a “HOME” button has been added to confirmation screen.  

Additionally, an illustration has been added to further reinforce that the user’s goal has been accomplished.

Mockup 2 after

Before usability study After usability study



Mockups: Original screen size



Mockups: Screen size variations



High-fidelity
Prototype
Desktop Webview

Screenshot of 
prototype with 
connections or 
prototype GIF

Much like the low-fidelity prototype, the 

link below and the screen shot to the 

right, represent the flow that the user 

can take to book an appointment from 

any page on the website.

View the high-fidelity prototype here.

https://xd.adobe.com/view/d39a7eed-4e00-4a5e-8245-c35f672b5289-86c9/?fullscreen


High-fidelity
Prototype
Mobile Screen Size
Much like the low-fidelity prototype, the 

link below and the screen shot to the 

right, represent the flow that the user 

can take to book an appointment from 

any page on the website.

View the mobile screen prototype here.

https://xd.adobe.com/view/9eee741c-64d3-4717-ad5f-8a2b7075106c-cbbd/?fullscreen


Accessibility considerations

Font size for body copy 
was set to 16pt so that 
users with difficulties 

reading small type could 
experience the website's 

content.

High contrast colors were 
used for the smallest font 

size and background colors.

Alt text was added to all 
images, illustrations, and 

buttons
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● Takeaways

● Next stepsGoing forward



Next steps

A second usability test will 
be conducted to identify 
opportunities to resolve 
additional user needs.

Design a high-fidelity mockup 
for tablet screen sizes.

Add additional media 
content as necessary and 
adapt layout accordingly.
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Let’s connect!

Insert a few sentences summarizing the next steps you would take with this 

project and why. Feel free to organize next steps in a bullet point list. 

Thank you for taking time to review my work on the MM Wellness Responsive Website

Email: ryan@artworksbyokeefe.com


